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INTRODUCTION Har.m.ful Effecjcs of
Misinformation

@)cial media platforms have become the Ieadir@ KShort-term and/or long-term bodily harm \

sources for acquiring news, information, and because of misinformation.

education. Though accessibility to information has Community and/or ecological harm because of
increased, reliability of such information should be misinformation.

scrutinized. With the goal of becoming health literate, *May cause a negative relationship between the
individuals are searching online for education, but patient and the dental healthcare provider.
can the information found be harmful? *Increased switching of providers.

K / &Targeted for Products/Promotion. /

Evidence Based Research

*“Online False or misleading oral health-related content has been propagated on social media to deceive \
people against fluoride’s economic and health benefits to prevent dental caries.” 3

*“Most studies agree that YouTube includes scientifically incorrect and sometimes misleading health related
details that could harm patient health.”5

«“..studies found a statistically significant association between dental caries and lower levels of OHL [oral

Khealth literacy]”2 /

Role of the Dental Hygienist

ﬁEducate patients on searching for trusted sources of information by applying evidence-based scientific \
approach.

*Guide patients toward trusted sources for information like those affiliated with government (.gov) and
academic (.edu) agencies.

*Provide a safe, comfortable place for patients to discuss information they may have come across on the

\internet. /

Conclusion

ms estimated that approximately 4.8 billion individuals use social media globally.1 It has been reported tham
up to 72.8% of social media users are seeking health-related information.6 Reasons include information
gathering, consumer reviews of healthcare providers, social and emotional support, to be a part of health-
related communities or forums to share and read about others’ experiences who may have a similar
condition.
However, information and sources may not be supported by evidence-based research. With billions of
individuals accessing social media, misinformation acquired during health information retrieval presents a
concern for patients and the healthcare providers who treat them. It is the responsibility of dental hygienists

as healthcare providers to educate patients on best practices when it comes to healthcare information
&crieval and to provide tools to identify evidence-based sources of information. /
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